What Types of Super Bowl Ads

Get Shared the Most?

Best Buy-Justin
Bieber + Ozzy

VIEWS: 405,480
ENGAGEMENTS: 6,946

0ZZY +
BIEBER

Lipton-Eminem

VIEWS: 4,116,182

ENGAGEMENTS: 70,618 Snickers-Logging

VIEWS: 1,416,231
ENGAGEMENTS: 27,288

EMINEM ROSEANN

BARR

CELEBRITY

VIEWS: ECREIELE
ENGAGEMENTS: pio[sHk:3°)

VW-The Force

VIEWS: 45,248,798
ENGAGEMENTS: 4,609,315

KIDS

VIEWS: lilE 630
ENGAGEMENTS: jig: R ¥t

Doritos—House

CarMax-Kid in Sitting

a Candy Store

VIEWS: 771,059

VIEWS: 840,743 ENGAGEMENTS: 15,084

ENGAGEMENTS: 2,961

Teleflora—Help
Me Faith

VIEWS: 812,823
ENGAGEMENTS: 9,196

E-Trade-Tailor

VIEWS: 1,624,089
ENGAGEMENTS: 16,155

INFANTILE MEN

VIEWS: 3,04
ENGAGEMENTS: jg: R ¥t

Pepsi Max-Torpedo Cooler

VIEWS: 361,059
ENGAGEMENTS: 2,675

Bridgestone-Reply All

VIEWS: 1,617,739
ENGAGEMENTS: 26,579

Doritos- Best Part

VIEWS: 1,483,377
ENGAGEMENTS: 82,531

Pepsi Max-First Date

Pepsi Max-Love Hurts

VIEWS: 708,057
ENGAGEMENTS: 24,305

VIEWS: 967,310
ENGAGEMENTS: 17,778

Chatter.com-Ad2

VIEWS: 487,047

ENGAGEMENTS: 528 WILL.I.AM

Chatter.com-
Ad 1 with will.i.am

VIEWS: 425,958
ENGAGEMENTS: 809

Mini Cooper-
Cram it in the Boot

VIEWS: 652,247
ENGAGEMENTS: 2,563

Chevrolet-Tommy

VIEWS: 942,847
ENGAGEMENTS: 7,660

Bud Lite-Hack Job

VIEWS: 36,602
ENGAGEMENTS: 786

SPOOF

VIEWS: O 696
ENGAGEMENTS: pRKe[o}]

Cars.com-The
Reviews are In

VIEWS: 471,895
ENGAGEMENTS: 1,622

OLD FOLKS

Audi-Release
the Hounds

VIEWS: 2,191,154
ENGAGEMENTS: 58,512

CHASE
SCENES

VIEWS: 909,04

Careerbuilder-
ACTING Parking Lot
LIKE
HUMANS VIEWS: 791,597
ENGAGEMENTS: 7,044
Bud Light-
VIEWS: 5O Dog Sitter P.DIDDY
ENGAGEMENTS: PR 3L VIEWS: 382,177
ENGAGEMENTS: 7,671
ACTING Doritos Pug
CUTE Attack
VIEWS: 3,995,557
ENGAGEMENTS: 215,179
Motorola-Empower
the People DYSTOPIA
VIEWS: 1,715,714
ENGAGEMENTS: 27,981
HTC-Innovation ANTHEM A

VIEWS: 269,584
ENGAGEMENTS: 2,787

GoDaddy-Contract
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Chevrolet-Misunderstanding ’ P
ohe evels of so engageme
VIEWS: 1,156,294 o b
ENGAGEMENTS: 4,397 ending Decembe 0
AGCTIU
VW Black Beetle

Bridgestone-Carma

VIEWS: 2,933,794
ENGAGEMENTS: 102,227

ENGAGEMENTS: R:Z:¥:3 ¥/

Chevrolet-Ms.Evelyn

VIEWS: 1,526,739
ENGAGEMENTS: 26,305

Coca Cola-Siege

VIEWS: 1,700,066
ENGAGEMENTS: 37,757

BMW-Changes

VIEWS: 5,089,913
ENGAGEMENTS: 151,204

CaGl

CONCEPTUAL

VIEWS: 601,473
ENGAGEMENTS: 119

VIEWS: 098

SCI-Fi

Sony Ericsson-Android

\

is Ready to Play

VIEWS: 2,129,859
ENGAGEMENTS: 34,775

HOT WOMEN

ENGAGEMENTS: e 3e{ok}

Mercedes—Welcome
P.Diddy

EMINEM

VIEWS: 28,161
ENGAGEMENTS: 1,377

Chrysler-Imported
From Detroit

VIEWS: 13,404,562
ENGAGEMENTS: 357,735

CELEBRITY

VIEWS: 9,16

ENGAGEMENTS: [RERe{0)°)

CarMax-Gas Station

VIEWS: 534,003
ENGAGEMENTS: 1,041

NFL-Best.Fans.Ever

NOSTALGIA

VIEWS: 977,575
ENGAGEMENTS: 9,377

BMW-Detying Logic

VIEWS: 592,908

POLITICAL/ ENGAGEMENTS: 1,255

PATRIOTIC

Coca Cola-Border

VIEWS: 1,638,670
ENGAGEMENTS: 30,192

GoDaddy-New
GoDaddy.co Girl

VIEWS: 2,756,846
ENGAGEMENTS: 36,818

KARDASHIAN Skechers-Break Up
2 Shape Up
VIEWS: 1,739,834
ENGAGEMENTS: 1,426
CELEBRITIES
SUGGESTIVE

Sealy-Afterglow

VIEWS: 2,078,248
ENGAGEMENTS: 7,869

Hyundai-
Deprogramming

VIEWS: 624,882
ENGAGEMENTS: 531

VIEWS:
ENGAGEMENTS: [EZER T N
MUSIC VIDEO
VIEWS: 600,298 '
ENGAGEMENTS: 3,274 Séelk? Artois— Home Away-Ministry
Tying Jean of Detourism

VIEWS: 120,765
ENGAGEMENTS: 5,337

CINEMATIC

Hyundai-
Anachronistic City

VIEWS: 618,579
ENGAGEMENTS: 929

Budweiser-Wild West

VIEWS: 1,258,820
ENGAGEMENTS: 5,017

VIEWS: 63,166

ENGAGEMENTS: 1,868

Data Collection Method: Sharethrough aggregated
total social engagement numbers for 2011 Super Bowl
ads across Facebook, Twitter, StumbleUpon,LinkedIn,
Reddit, Digg, Google Plus and Delicious (ending
December 31, 2011).

sharethrough

@sharethrough

http://sharethrough.com


http://nib.ly/22uQ
http://nib.ly/22uN
http://nib.ly/22ut
http://nib.ly/22sW
http://nib.ly/22v4
http://nib.ly/22v3
http://nib.ly/22te
http://nib.ly/22uv
http://nib.ly/22uu
http://nib.ly/22uB
http://nib.ly/22uM
http://nib.ly/22th
http://nib.ly/22ui
http://nib.ly/22uh
http://nib.ly/22ur
http://nib.ly/22uG
http://nib.ly/22uf
http://nib.ly/22uD
http://nib.ly/22uj
http://nib.ly/22ug
http://nib.ly/22uq
http://nib.ly/22uo
http://nib.ly/22uA
http://nib.ly/22uw
http://nib.ly/22uH
http://nib.ly/22uH
http://nib.ly/22uz
http://nib.ly/22uk
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http://nib.ly/22uP
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http://nib.ly/22uU
http://nib.ly/22uW
http://nib.ly/22us
http://nib.ly/22v1
http://nib.ly/22uS
http://nib.ly/22uR
http://nib.ly/22t3
http://nib.ly/22um
http://nib.ly/22up
http://nib.ly/22uC
http://nib.ly/22ux
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twitter.com/sharethrough

